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Your

has paid off!

Jenet Heyneke
Maureen Kinghorn

Healthwise

Jenet Heyneke, Maureen Kinghorn and the sales team of Healthwise, each won R5 000 in cash
by improving on their Jan/Feb 2018 sales figures. Well done, you’ve earned it!
We would like to extend our appreciation for the amazing work done by every single distributor
during the first 2 months of the 2019 Sales Improvement Promotion. Your diligence, selfmotivation as well as dedication to go the extra mile to achieve the best possible results are
really admirable. We know the amount of effort that you put in and we want to assure you that
your efforts are significantly appreciated. We are lucky to have you on our team!
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The haiRevolution kit has been dismantled and is now available as 3 individual products within
the Aloe Ferox
range. The 3 products have all undergone minor improvements.
– 100 ml bottle – R48
is a high foam, gentle shampoo with natural
based extracts to stimulate hair growth. Formulated with
actives that improve detangling as well as nourish hair.
– 100 ml bottle – R48
HL Conditioner is a synergistic combination of plant
extracts known to stimulate and revitalise hair growth
and improve hair strength.
– 40 ml bottle – R110
HL Tonic is a non-oily hair tonic composed of synergistic
active ingredients that vigorously stimulate hair growth
at the roots, combat hair loss, strengthen hair, stimulate
blood circulation and soothe the scalp.

The purpose of the TOP TIPS booklet is to
provide Aloe Ferox distributors with a useful and
essential tool to grow and improve their own
aloe business. This booklet contains the most
helpful tips and strategies shared by the top
Aloe Ferox achievers, thereby affording you
insight into a variety of business models.
The methods contained within the booklet should
be STUDIED and APPLIED to your own enterprise.
This booklet is your true how-to-guide to grow
your aloe business. It will empower you to
increase your sales exponentially and ultimately,
it will enable you to become part of the TOP 100
and even the elite TOP 10 distributors.
Money does not grow on trees, but if you
persevere, you’ll find that money does grow on
Aloe ferox plants!
The TOP TIPS booklet is printed in a bilingual format (Eng & Afr) and is available at R5
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THE
PRICE RISE
The annual price increase (across the range) will come into effect on 1 July 2019.
See the accompanying order form for further details.

You can capitalise on the upcoming price increase by purchasing products now at “old” prices,
and only resell after the price increase at the “new” prices. Buy low, sell high!

You can increase your profit margin even more by stocking up products that are on special now,
and only resell after the price increase. Remember, you can at any time, stock up on products
that are on special and resell once the products are no longer on special. Buy very low, sell high!

Choose your products carefully! Only stock up on products that you will be able to resell. There
is nothing more demoralising than ending up with stock that you are unable to resell.
There has never been a better time to buy! Stay ahead in the game!

Extra income opportunity

We are currently running a campaign to recruit new distributors. We would like to offer existing
distributors the opportunity to earn extra money by recommending your friends, family and
acquaintances to be appointed as fellow distributors of Aloe Ferox. We will place a once off
credit of R100 on your account after each of your recommendees have placed and paid their
first order.
Talk to your friends, family and acquaintances about the prospect of becoming an Aloe Ferox
distributor. Email their detail to marketing@af.co.za, should they be interested. Please do not
recommend any of your existing clients because you will ultimately lose their business or anybody that could potentially market to your existing clients, if they are appointed.
• Aloe Ferox reviews all applicants to avoid infringement on existing distributors.
• Aloe Ferox reserves the right to reject any application.
• Standard terms and condition for new distributors apply.
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It is important to stay on top of emerging skin care technology and beauty trends, however, a
healthy balance between new and traditional is vital. Modern advances afford manufacturers
such as Aloe Ferox to lean more towards traditional and natural resources to develop, enhance
or upgrade products.
Aloe Ferox is in the process of upgrading most of the products in both the Aloe Ferox
range as well as the Timeless range. Most of the products have received minor upgrades such
as fragrance, preservation or general aesthetics. There are several products that have been
majorly overhauled such as
,
and even
. Not only do the
products smell better, they perform better.








, for instance, now also contains avocado oil, coconut oil, grape seed oil
and lanolin oil. The list of upgrades is unfortunately too comprehensive to review in a single
newsletter, but we will communicate the upgrades in future newsletters as well as Facebook articles.
We are in the process of adding the ingredient listings (including the common English
names) to all the products on our website (af.co.za). This means that you will be able to
access all product information from anywhere and at any time.
We have adjusted the pH of all the products to 5. The pH scale ranges from 0-14. A pH of 7
is considered neutral. Anything below 7 is considered acidic and anything above 7, alkaline.
The pH of your skin is slightly more acidic and should sit at around 4.5-5.5. Acidity plays a
key role in your skin by inhibiting the growth of harmful bacteria and activating certain enzymes in your stratum corneum. When the skin's pH sits in a normal range, it stimulates the
production and secretion of healthy lipids and natural oils that allow the skin to repair and
heal itself and stay in a balanced state.
We are adding QR codes to all the products. Scan these QR codes with your smartphone to
obtain all the required information and highlights on each and every product. Download a
free QR scanner from your favourite appstore.

Belinda Eksteen (clerk in the shipping office) resigned to tour the country with her hubby. Belinda, we wish you happy travels! George Bellingan (clerk in the marketing office) retired after 15
years of devoted service. George, may your golden years be truly blessed!
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