
 

P1 

Aloe Ferox Newsletter  March/April 2019, Edition 2/2019 

1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 

10. 

Theresa Delport 
Minerva Conradie 
Lorraine Labuschagne 
Marianne Greyling 
Marieline Kruger 
Madelein du Toit 
Maureen Kinghorn 
Marina Kruger 
Petro Massyn 
Janette Errington 

1. 
2. 
3. 
4. 
5. 

Hilde Nel 
Anelia du Plessis 
Miriam Bryant 
June Botha 
Venishree Govender 

Simply Natural 
Ouma Bettie se Winkel 
Noramie Fashions 
Skala Cosmetics Pty Ltd 
Sanctuary of Essence 

is a wide-ranging 
supplement that contains the nutrient-rich green 

peel & the inner fillet of the aloe, as well as 
minerals and vitamins, vital to our wellbeing: 

• Helps to maintain the metabolic balance of the 
human body. 

• Supplements mineral deficiencies i.e. sink that 
is required for optimal insulin functioning, the 
digestive and immune system. 

• Maintains appetite balance. Vitamin B2 (Riboflavin) and B12 help the body to 
break down carbohydrates, proteins and fat to produce energy. 

• Detoxifies the body. Some of the essential vitamins and minerals can effec-
tively remove homocysteine, a harmful free radical, from the body.  

• An essential aid for slimmers. Choline acts as a fat solvent and is also vital for 
brain hormone and cell membrane manufacture. 

• Combats weariness. Magnesium and Vitamin B6 work in combination to act 
as a spark plug to convert sugar into energy. 

2019 PRICE INCREASE 
 An unavoidable price increase is 

scheduled for the 1 July 2019. The 
new pricelist will be included in the 

May / June Newsletter. Seize this op-
portunity and stock up on all your 
best sellers before the increase. 

Congratulations 
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The promotion started on the 1st of January 2019 
There will be 6 prize draws: 28 Feb, 30 Apr, 28 Jun, 30 Aug, 31 Oct. and 31 Dec.  

There are 6 opportunities throughout the year to be eligible for the cash prize draws. 
Three cash prizes of R5 000 each must be won in each draw. 

 

How do I enter the draws? 
1. The promotion is exclusive to active Aloe Ferox distributors. 
2. Qualify for the draws by putting shoulder to the wheel and surpass your 2018 purchases. 
3. You must place at least one monthly order of not less than R1 200 *RT. 
4. Your purchases during 2019 will be compared to your corresponding 2018 purchases on a 

monthly basis and must increase by at least 

• 25% if the combined total of your 2018 orders were less than R30 000 *WS or 

• 20% if the combined total of your 2018 orders were between R30 000-R70 000 *WS or 

• 15% if the combined total of your 2018 orders were in excess of R70 000 *WS. 
 

*RT - Retail: the prices at which we recommend that you resell the products. 
*WS - Wholesale: the prices at which you purchase the products. 

Please contact us should you require any further information. 
Winners will be announced by phone, in newsletters and on Facebook. 

"I am amazed at the excellent results that the 
has on the irradiated skin." 
Dr. Cathryn Walton. Oncologist. Port Elizabeth 

2018 
2019 
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Q: My moisturizer does not feel adequate. It does not 

even form a glossy layer on my skin. Is it too light 
duty for my skin type? 

A: A moisturizer is not supposed to sit on top of your 

skin, it must draw into all the layers of your skin. 
 The microscopic particles of the active ingredients as well as the non-oily moisturizing com-

ponents are designed to penetrate your skin where it can ultimately protect, repair, nourish 
and improve elasticity of your skin. 

 
Q: My skin is very dry, especially in the winter. Any advice? 

A: Mix a little  with your moisturizer (in the palm of your hand) and apply at night, 

just before bedtime. 

 
Q: My family/I got badly sunburnt during our last vacation, even though we/I did use

 What went wrong? 

A: Important things to remember when spending time in the sun: 

 Apply adequate sunscreen – don’t be stingy. 
 Reapply after swimming or perspiring activities. 
 Reapply after towel drying. 
 Don’t underestimate the sun on cloudy days. UV rays will reach you through the clouds. 
 UV rays reflecting off the water surface will seek you out, even if you are in the shade. 

 
Q: One of my prospective clients has a very sensitive skin. How can I assess if she might be aller-

gic to aloe? 

A: Apply a tiny dot of  to the soft skin behind her ear. Wait for half an hour and 

if there is no reaction, itch, burning sensation, redness or rash, she is not allergic to aloe. 

 
Q: I have a client with small, white bumps on the back of his upper arms. It is not always that 

visible, but they are prominent to the touch. What can I recommend? 

A: Pour a little in lukewarm water. Use this water and a soft brush to 

lightly scrub the affected area. Rinse and pat dry. Put a few drops of on a soft cloth 
and rub it on the affected area a couple of times. Repeat daily until all the bumps have disap-
peared. 

 
Q: Is social media a good advertising platform? 

A: Marketing via Facebook, WhatsApp and broadcast groups can be very effective; however, it 

must be managed correctly. It requires constant input and precious time. Facebook especial-
ly, not only requires a lot of time and dedication during setup, but throughout. Your audi-
ence demands endless captivation which you must provide through new and interesting 
snippets of information regarding the products. Fresh facts, monthly specials, etc., must be 
updated on a regular basis. 
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Q: Would it really benefit me to attend a distributor training course? 

A: Definitely! A wealth of knowledge and information is communicated during the course. Expe-

riencing the shop and order/dispatch division as well as a tour of the factory where the prod-
ucts are manufactured impart a lot of confidence in the range. Meeting the staff makes you 
part of the family. Networking with other distributors and sharing marketing tips… priceless! 

 

Q: Big adverts can be costly. What else can I do to increase awareness and build my clientele 

that will not cost me an arm and a leg? 

A: Indeed, big ads can be costly. On the other hand, you can start by marketing to your family 

and friends (incl. Facebook), at church or school as well as your place of employment. Mar-
keting on WhatsApp and broadcast groups is inexpensive – it really just requires a bit of initi-
ative and effort. Hand out product brochures and sachets to colleagues, friends and family 
(incl. their family and friends). An appropriate sachet, placed in the correct hand, will adver-
tise on your behalf. 

 

Q: How do I reach the vast number of people that walk past my stall (i.e. farmers market, etc.) 

without even looking up? 

A: Remember, most teenage girls are interested in cosmetics and especially a clear skin during 

the hormonal changes. Bank on this opportunity by handing them an appropriate sachet. 
Include a relevant sachet for Mom as well. Never underestimate the self-marketing ability of 
the Aloe Ferox products. 

 

Q: What is the #1 marketing hint? 

A: Word of mouth, guided by a few golden principles, is always a winner. You must 

 use the products yourself, 
 have confidence in the products that you market, 
 sincerely care for your clientele, 
 go out of your way to accommodate your clients and 
 show knowledge and confidence when speaking about the products. 

 

Q: What is the easiest way for a pet to swallow a bitter crystal or a tablet? 

A: Pets, especially dogs, generally love peanut butter. Conceal the crystal or tablet inside a small 

blob of peanut butter and feed it to them. They usually gulp it down. Be careful not to get 
the bitter taste all over the peanut butter. 

 

Q: What to do with stuffy shoes? 

A: Rub a generous amount of with a rag on the inside of the shoes to get rid of the 

stuffiness. 
 

What is a good definition for medicine? 
Something that keeps the ailments occupied until the aloe kicks in! The Aloe Ferox range 
of supplements and personal care products can help you to maintain optimal health. 


